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Iowa Turfgrass Update
Jeff  Wendel, CGCS, Iowa Turfgrass Institute

Ryan Adams joined ISU Extension team in August of  
2013. Ryan had an immediate impact on the Turfgrass 
Industry in Iowa.  He has been a tremendous asset 
to ITI and to ISU Extension. Ryan works very hard 
to serve the needs of  all turfgrass managers and is 
very skilled in spreading the word regarding turfgrass 
management practices, environmental impact and the 
importance of  hiring turfgrass professionals. 

The Iowa GCSA Extension Fundraiser is May 14 at 
Westwood Golf  Course in Newton. Thanks to the Iowa 
Golf  Association for their support of  this event. Ryan 
supports all areas of  turfgrass management, including 
Sports Fields, Parks and Lawn Care. If  you cannot get 
away to support Ryan’s Extension travel by playing golf  
in this event, consider sponsoring at hole or making 
a donation. Complete information on the event is at: 
www.iowaturfgrass.org/events.htm. Please call 515-635-
0306 with questions. 

Included below is a list of  presentations Ryan gave in 
2014, he affected nearly 1500 people with these talks!
         
Date              Program Name                                  # of  Participants 
1/28/2014     Iowa Turf  Conference                          83           
1/29/2014     Iowa Turf  Conference – Weed Control         46
1/30/2014     Iowa Turf  Conference – SR-Fertilizer            51
1/30/2014     Iowa Turf  Conference – PAT Training        300
2/27/2014     Winter Program – Master Gardener              40
3/11/2014     ConservFS Tech Day - Feed Your Seed    150         
3/6/2014       Eastern Iowa Spring Workshop                     60
5/5/2014        Iowa GCSA State Meeting               32
5/20/2014      Enabling Garden                         55
6/12/2014      Water Quality and Conservation Meeting      25
6/19/2014      Iowa State Extension Fundraiser - Light       64
6/26/2014      MoKan Sports Turf  Meeting          120
6/28/2014      Midwest Regional Master Gardener             20
7/9/2014        ISTMA Summer Workshop - Winterkill       40
7/24/2014      Iowa Turfgrass Field Day                      100
9/11/2014      Federated Garden Club of  Iowa                 40
9/14/2014      ISTMA Fall Workshop                        96
9/25/2014      Iowa GCSA Eastern Iowa Event                  50
10/4/2014      Siouxland GCSA      35
10/28/2014    Master Gardener 2014                 25
12/4/2014      Iowa GCSA December Seminar                   40
12/17/2014    United Seed Industry Workshop                   25 

Ryan also prepared and completed the following 
video presentations that are a part of  the continuing 
education course for pesticide applicators in category 
3OT/3T/3O.

1/16/2014 - Pesticide Safety Educational Webinar on 
turfgrass weeds. 

6/9/2014 - Pesticide Safety Educational Webinar on 
IPM tools. The video highlights insect scouting and 
threshold management. 

1/29/2015 - Pesticide Safety Educational Webinar on 
Disease management. Summer Patch, NRS, and Take-
all.   

On 4/11 and 8/15/ 2014 Ryan was on Horticulture 
radio program promoting Iowa State Turfgrass exten-
sion and answering turf  related questions. 

Ryan contributes to the Iowa Turfgrass Conference & 
Trade Show as both a speaker and a planner; he has 
excellent contacts and confidants in the industry. Ryan’s 
connection with Dr. Brian Unruh and Dr. Jared Hoyle 
brought those two excellent speakers to our 2015 Con-
ference. Ryan has great ideas and listens carefully to 
the needs of  the turfgrass managers and staff  that he 
meets in his travels. 

Ryan is currently working to make significant changes 
in the Turfgrass Field Day at the ISU research station. 
His goal is to make the program more specific to each 
area of  turfgrass management and more relevant for 
each group. 

Ryan works hard to serve the needs of  turfgrass man-
agers across Iowa and travels extensively throughout 
the year. If  you have not yet met Ryan Adams, give him 
a call or meet him at the May 14 Extension Fundraiser 
or the upcoming Turfgrass Field Day in Ames on July 
23. 

Contact Ryan at: rsadams@iastate.edu  
or call 515-294-1957. 

http://www.iowaturfgrass.org/events.htm
mailto:rsadams@iastate.edu
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May 14th, 2015 

Iowa GCSA/IGA Extension Fundraiser 
Westwood Golf Course – Newton, Iowa 

Host Superintendent: Nick Cummins 
Registration - 10:00 AM 

Education & Lunch - 11:00 AM 
Shotgun Start - Noon 

Education: Extension Update – Ryan Adams, Iowa State University 
Cost: $60.00 includes golf, cart, education and meal 

 
GCSAA Education Points Applied for. 

Call the Iowa Turfgrass Office to sign up, 515-635-0306 or return this form. 
Deadline for sign-up: May 7th, 2015 

Registration Form – Iowa GCSA Extension Fundraiser 
Westwood Golf Course ● Newton, Iowa 

 

Name:             

Course/Company:       

Address:           

City   State  Zip    

Phone:         

E-mail:              

PAYMENT METHODS: 
 
BY MAIL:  Please make checks payable to: Iowa Golf Course Superintendents Association 
  Mail registration & payment to: Iowa Turfgrass Office, 1605 N Ankeny Blvd Suite 210,  
       Ankeny, IA  50023-4163 
 
BY FAX: Credit card payment OR Purchase Order ONLY — FAX 515-635-0307 
 
Type of card: � MasterCard � VISA      Purchase Order #   Contact information: 
Credit Card #      Exp. Date   515-635-0306 
Card Holder’s Name (please print)       jeff@iowaturfgrass.org 
          sarah@iowaturfgrass.org 
Signature            

 
Cost: $60.00 per person.  

 

---------------------------------------------------------------------------------------------

mailto:jeff@iowaturfgrass.org
mailto:sarah@iowaturfgrass.org
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The Competition
Dave Hardy, Northeast Director

Spring has really showed up this week. I can see patches 
of  grass starting to poke through the snow in my yard. 
Temperatures have gotten above freezing and my 
phone is ringing off  the hook. All are very good things.
Along with the good things of  spring comes some of  
the challenges we all face. Namely the competition.  
 
Apparently I am not the only game in town and am not 
the only one that solicits my customers. I sometimes 
wonder what some of  my competitions business mod-
els look like. I bid on a job that called for a typical 4 ap-
plication program and I bid it for $200.00 a year. I felt 
that this was a reasonable bid for what I was offering.  
 
Another company that I will admit does a pretty decent 
job bid it for $135.00 per year for a similar treatment. 
I informed the customer that the other company was 
offering a great price and that I wouldn’t be willing to 
compete with it. The customer would have been willing 
to pay my price because the service was worth it. So I 
don’t understand why the competition would leave that 

much money on the table, and undermine the value of  
what he is offering.
 
I will say that we are not the only industry that canni-
balizes itself. I recently received some bids for roofing a 
apartment building I own. I had several companies bid 
on it and all were pretty close except for one which was 
$3,000.00 cheaper. One of  the companies that bid on 
the job is a friend of  mine and he asked me about the 
bids. So I told him about the bids and he just shook his 
head. My friend said that his company gave me a good 
bid. The low bid was from a creditable company that 
does good work, so he didn’t blame me for choosing 
the low bid. My friend like my experience doesn’t un-
derstand why other companies low bid jobs so much.
 
I guess it goes to show that competition is great when 
you are the one making the purchase and not so much 
when you are the one selling a living. I hope you all 
have a great spring, and please don’t undermine the 
value of  your service.

Des Moines Offi ce (800) 798-9352
Omaha Offi ce (402) 201-2521

Bettendorf Offi ce (563) 823-1842
www.dkturf.com

Surge® Broadleaf Herbicide for Turf is an ester 
formulation that controls a wide spectrum of 
broadleaf weeds, including hard-to-kill weeds 
that other herbicides will not.

Surge® is rainfast in as little as 6 hours, with a 
reseeding interval of 3-weeks. Surge provides 
versatility in your post-emergence weed control 
program.

http://www.dkturf.com
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Finding the right employee starts with the interview.  
In an ideal world, a computer, would generate a list of  
available and absolutely correct individuals based on an 
eye scan or DNA swab. A Futuristic hope. Until then, 
we have job interviews.  

The process can be flawed on the part of  the interview-
er, as well as the interviewee. Research has shown that 
about 49% of  employers know within the first 5 min-
utes if  the individual is a fit or not. Other surveys show 
that about 87% know will know in 15 minutes. While 
other studies are showing that hiring for attitude over 
talent can get better employees. 

The top 10 mistakes that are made by applicants are 
noted below.
 1. Appearing disinterested
 2. Dressing inappropriately
 3. Appearing arrogant
 4. Talking negatively about current or previous  
      employers
 5. Answering a cell phone or texting during the  
      interview
 6. Appearing uninformed about the company or  
      role
 7. Not providing specific examples
 8. Not asking good questions
 9. Providing too much personal information
 10. Asking the hiring manager personal  
        questions
 
There are also unspoken mistakes or cues we can take 
from body language. These are a few on the part of  
the interviewee: Failure to make eye contact, failure to 
smile, bad posture, fidgeting in the seat, and not tying 
their shoes.  

Interviewing for Sucess
Chris Jensen, IPLCA Vice President

The interview process requires a balance of  politeness 
and evaluation. A wrong word, inference or action can 
drive an applicant away. The traditional hiring process 
usually tend to lean towards previous experience and 
talents, but try looking for attitude. Bring attitude to 
work for you and teach the job.
    
Here are 10 mistakes that are common among the hir-
ing managers.   
1. Talking too much. Don’t deliver monologues about 
the job. Aim for an 85/15 split, with 85% of  your time 
spent listening. Don’t rush to break a silence. 

2. Failing to prepare. Take time to review the résumé 
beforehand and think about what you want in a new 
employee. 

3. Asking questions off  the cuff. A loose approach 
can be uninformative and, at worst, legally dangerous. 
Prepare a list of  questions and stick to them. 

4. Not knowing your legal limits. Interviews are a 
legal minefield. Make sure everyone involved in the 
interview process, including employees you bring in to 
meet the applicant, understand what they can and can’t 
ask legally. 

5. Not being straightforward. Provide a realistic 
overview of  the position, including its less appealing 
facets. This allows candidates who are hired to make a 
decision without later feeling they were duped. 

6. Overselling the position. During the first inter-
view, find out as much as possible about the applicant, 
rather than exhaustively detailing the open position. As 
mentioned earlier, listen more than you talk. 

7. Becoming blinded by personal preferences. Are 
you both baseball fans? Do you have kids at the same 
school? Avoid letting a common interest you have with 
the applicant bias your feelings favorably. 

8. Being impolite. Don’t start interviews late or end 
them abruptly without an explanation. Don’t cancel at 
the last second. Candidates who value politeness may 
           Continued on Page 7...
 

www.wls.com
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wonder whether they will receive it on the job. 

9. Not making top candidates feel wanted. The 
best applicants know their value. They have options 
and desire to go where they are wanted. Don’t fawn 
over interviewees. But let top applicants know that they 
have valuable skills and will be considered highly. 

10. Making snap judgments. Quick, negative judg-
ments based on first impressions and “instinct” are 
often wrong. Such reactions are subtly communicated 
and may turn off  a top candidate. Be open-minded and 
friendly without signaling disapproval.

Interviewing for Success Continued...

Interviewing for attitude first then for talent, will be 
the best way to assess a possible employee fit.  The best 
employee you interview may not even have done the 
exact job your looking for but, if  his attitude is right, 
can be trained to excel at his job. Interviewing takes 
practice and preparation to be effective. Your time is 
just as, if  not more valuable, than the applicants.

Good luck and have a great year.

PLANET’s consumer site, LoveYourLandscape.com, will also have a web page dedicated to National Lawn Care 
Month which will share facts, statistics, and lawn care tips with homeowners.

Companies can join the social media campaign to promote National Lawn Care Month on Twitter, and Instagram 
using the hashtag #LawnCareMonth.

We know that our members are passionate about creating beautiful healthy lawns and yards, and we want to help 
them share their passion and knowledge with the public. 

NATIONAL LAWN CARE MONTH TOOLKIT
You are welcome to download and use the following materials when promoting National Lawn Care Month.
Click here to download the National Lawn Care Month logo.
Click here to download photos.
Click here  and here to download an infographics about National Lawn Care Month.
Click here to download an infographic about why Americans love their yards.
Click here to view the press release.
Click here to view and share a blog post about National Lawn Care Month. 
Click here to view the National Lawn Care Month Page for consumers on LoveYourLandscape.com.

For many years, the lawn care and landscape industry 
has recognized April as National Lawn Care Month. 
The start of  the spring season is the perfect time to 
harness the public’s excitement about the outdoors 
and remind them about the benefits of  a well cared for 
lawn.

PLANET supports lawn care and landscape companies 
who want to educate their clients about their lawns. 
This web page includes facts, resources, an infographic, 
photos, and a logo that can be used in a company's 
social media and client communications to promote 
National Lawn Care Month.

www.LoveYourLandscape.com
http://www.landcarenetwork.org/PLANET/Media-Press/National-Lawn-Care-Month-Logo-Page.aspx
https://www.flickr.com/photos/professionallandcarenetwork/sets/72157641917422253/
https://www.landcarenetwork.org/PLANET/Media-Press/National-Lawn-Care-Month-Infographic.aspx
https://www.loveyourlandscape.com/LYL/Research/LYL/results.aspx
https://www.landcarenetwork.org/images/PLANETFTP/LandcareNetwork/Media-Press/Images/NLCMinfogrphic%20FINAL.jpg
https://www.landcarenetwork.org/PLANET/Media-Press/2015-Press-Releases-to-Post/Lawn-Care-Myths.aspx
http://blog.landcarenetwork.org/2015/02/03/myths-vs-reality-get-lawn-top-shape-spring/
https://www.loveyourlandscape.com/LYL/Lawn-Landscape/National-Lawn-Care-Month/LYL/National-Lawn-Care-Month.aspx?hkey=6dac870e-0037-4c5a-b6a2-987e899db5cd
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Sod Establishment
Ryan Adams, Iowa State University

Sodding is the quickest way to establish a new turf  area. 
While spring and fall are the preferable sodding times 
for cool-season grasses, sod can be established any time 
the ground is not frozen or snow covered.

Sodding provides an immediate turf  and excellent soil 
erosion control on slopes. There are three important 
decisions when considering establishment methods: 
1) turfgrass selection, 2) site preparation, and 3) time 
frame of  establishment. 

Installing sod is usually a three-phrase process. The 
first step involves proper preparation of  the site prior 
to sodding. The second phase is installing the sod. The 
third and final step is the management of  the sod after 
it is laid. 

The advantages of  sodding are rapid establishment, 
uniformity, and a relatively weed-free beginning. When 
laid correctly, sod can reduce and out-compete weed 
seeds and prevent them from growing up through the 
transplanted sod layer. Sod also can be laid any time 
during the growing season (early spring to late fall) 
in contrast to seeding which generally is only advised 
between mid-August to late-September. Sodding also 
reduces the environmental concerns of  erosion, espe-
cially on sloped sites. The disadvantages of  sod are the 
higher costs associated and limited options on cultivar/
specie selection in comparison to conventional seeding.

Site Preparation
Site preparation is the most important phase in es-
tablishing turf  from sod or seed. After the grass is 
established, very little can be done to correct problems 
within the site. Proper site preparations will simplify 
maintenance for years to come and ensure healthier 
turf  stands. Sod site preparation contains the same 
steps as seeding. Soil preparation is often overlooked in 
the sodding process and can lead to future issues. 

There are two important steps when preparing a site. 
The first step is preparing the soil. This begins with 
removing all construction debris from the site. Prop-
erly grading the area is the final step. Where possible, 
stockpile the topsoil and then grade the area to at least a 
1 percent and no more than 20 percent slope away from 
the building. Be sure to prevent low areas where stand-

ing water may collect. 

After the land is properly graded, cultivate the soil 6 
to 8 inches deep. This helps alleviate compaction that 
occurs during construction. Spread stockpiled topsoil 
back on the site to a depth of  six or more inches. Till-
ing 2 inches of  the topsoil into the upper 2 inches of  
the subsoil is a standard practice. This helps prevent 
the formation of  soil layers that may interfere with 
soil water drainage. When the topsoil is spread on the 
site, allow the area to settle before establishing the final 
grade. 

The final grade should be firm enough to prevent foot-
prints of  more than ½ inch deep. Several rainfalls will 
help settle the soil. Rake the seedbed to give a ¼ to ½ 
inch deep, loose, granular soil.

A soil test should be conducted after the final grade 
has been established. If  sufficient nutrients are avail-
able in the soil, it is not necessary to apply additional 
amounts. The best means of  determining the fertil-
izer requirements for an area is to have the soil tested. 
Soil tests provide valuable information on the nutrient 
requirements of  a soil at a nominal cost. Soils can be 
tested at Iowa State University’s Soil and Plant Analysis 
Laboratory. Information can be found at www.exten
sion.iastate.edu/publications/ST11.pdf. 

The test reports will indicate the pH, phosphorus, and 
potassium levels. Broadcast fertilizer according to soil 
test recommendations, and then incorporate to a depth 
of  4 to 6 inches. 
          Continued on Page 9...

Pace Supply 
TURF & LANDSCAPE 

Iowa’s Source for  
Turf & Landscape 

 Products 

1-800-396-7917
info@pacesupplyia.com 
www.pacesupplyia.com 

http://www.exten-sion.iastate.edu/publications/ST11.pdf
http://www.extension.iastate.edu/publications/ST11.pdf
http://www.extension.iastate.edu/publications/ST11.pdf
mailto:info@pacesupplyia.com
http://www.pacesupplyia.com
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Do not till the area when the soil is wet. The soil is too 
wet when a handful of  soil formed into a ball retains 
its shape when pressed with the thumb. The soil is 
ready to till when the soil ball crumbles. Be sure not to 
overtill the soil, which will destroy soil structure. Rake 
the area to finish-grade just prior to seeding. Light roll-
ing will indicate any low spots or irregularities in the 
seedbed.

The soil of  the sod should be at least similar to the soil 
on the area that it is to be laid. Incompatible soil types 
can result in poor rooting of  the new sod. 

Sod Installation
When selecting sod, one should consider the sod 
company, when the sod will be cut, possible installation 
periods, and sod quality. One pallet of  slab sod usu-
ally holds about 50 square yards. Slabs are most often 
installed in smaller landscapes and in irregularly shaped 
areas. Sod can also be distributed in big rolls. Big-roll 
sod is harvested in rolls 24, 30, or 48 inches wide and 
up to 100 feet long. Big-roll sold is often installed in 
large landscapes with very few obstructions. 

It is a good idea to lightly moisten the soil just before 
the sod is placed if  the soil is hot and dry. The light wa-
tering should just moisten the surface, without resulting 
in muddy conditions. 

Lay sod pieces so the ends are staggered as if  laying 
bricks, see figure 1. This prevents long lines across the 
turf  caused by slow establishment at the edges. Be sure 
the edges of  the sod are in contact with each other. 
          Continued on Page 10...

 

 
Dan Klindt 

Seed Chemicals 
Fertilizer Ice Melters 

563-370-2515 
dklindt@goldstarfs.com 

Figure 1: Staggering Sod Picture

Figure 2: Poorly laid sod with gaps for weeds.

Figure 3: Sod staples used for pegging on greater than 
10% slopes. Pink/Orange staples are preferred to  

reduce chance of  staple gettinig mowed. 

Sod Establishment Continued...

mailto:dklindt@goldstarfs.com
www.goldstarfs.com
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Avoid overlapping or stretching the sod. Overlapping 
creates an uneven appearance to the lawn, and gaps 
will commonly develop when stretched sod begins to 
dry. When gaps or seems are left open, weeds such as 
crabgrass and goosegrass may quickly emerge in these 
areas, see figure 2 of  poorly laid sod.  

On slopes, start laying the sod strips from the low-
est part of  the incline toward the building. On severe 
slopes greater than 10%, it may be necessary to peg the 
sod strips with wooden stakes or sod staples to prevent 
sliding, see figure 3. Two to three stakes, 6 to 8 inches 
tall per sod strip are usually adequate. Place one stake 
at each end and one in the center. Drive stakes through 
the sod vertically near the top edge of  the sod strip 
after it is in place. The stakes can be removed as soon 
as rooting takes place, usually within two weeks. 

Roll newly laid sod to remove air pockets under sod 
strips and to firm the sod against the soil. If  the air 
pockets are not removed, it can potentially result in 
drying of  the root system causing dead spots on the 
surface. Too much weight may cause sod to slide or soil 
compaction. In hot weather, above 85 degrees F, lightly 
water the sod before rolling. This helps hold the sod 
until adequate moisture can be applied. Thoroughly 

water the sod immediately after rolling. Be sure water 
penetrates the sod pieces and moistens the soil to 6 to 
8 inches deep. A common mistake is to wet the surface 
without penetration into the soil. A simply pull back 
of  a corner on a few pieces of  sod can accurate ensure 
that the underlying soil is thoroughly moistened. 

Kentucky bluegrass is the primary cool-season species 
used for sod production because of  its rhizome system 
and excellent sod-forming characteristics. The demand 
for tall fescue has increased dramatically over the last 
few years. Most of  the tall fescue sod up to this point 
has been netted; however newer tall fescue cultivars are 
reaching the market that produces enough rhizomes to 
be commercially sold without a net. Perennial ryegrass 
and fine fescue are seldom used in sod production 
unless they are mixed with Kentucky bluegrass. Zoysia-
grass is the primary warm-species used in Iowa and has 
similar characteristics of  forming dense sod because of  
its stolon production.
      

Please refer to PM 1578 Grass Selection for Iowa 
Lawns when considering which species is best for you. 

         Continued on Page 13.. 
  

Sod Establishment Continued...
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Sod Establishment Continued...
Post-Installation Care
Sod requires daily morning watering for the first 7 
to 10 days. During warm weather, sod may need an 
additional afternoon watering. Apply enough water 
each time so the sod and soil remain moist and cool. 
Sod will root to the soil in about 10 to 14 days. Water-
ing should be deeper and less frequent at this point 
to encourage a deeper, healthy root system. Do not 
overwater new sod. Sod will not root properly if  it is 
kept saturated.

Begin mowing sod when the grass starts to grow 10-14 
days after install. For example, to reduce mowing shock 
and the potential for scalping, begin mowing Kentucky 
bluegrass at a 2-inch cutting height when plants reach 
an average height of  3 inches. The recommended 
mowing height for bluegrass sod is 2 to 2½ inches dur-
ing cool weather and 2½ to 3 inches during summer 
stress periods. For best results, never cut more than 
1/3 of  the leaf  tissue at any one mowing, this usually 
requires weekly mowing. For more information, see 
Pm-1213, Mowing Your Lawn.

After the sod is rooted, follow a fertilization program 
suggested for intended use .  Additional nitrogen can 
be added after the lawn is mowed the first time. The 
application of  ½ pound of  nitrogen three to four 
weeks after sodding is a standard practice. Please note 
that this application should only be applied when the 
grass is actively growing. 

In optimal conditions, it will take 1-3 months for the 
sod to be treated as an established turfgrass. This is the 
first time herbicides should be used.

Additional information on lawn care is available from 
the Iowa State University Cooperative Extension Ser-
vice publication listed at the right.

Pm-1072 Establishing a Lawn from Seed
Pm-930 Lawn Weed Control
Pm-1057 Maintenance Fertilization of  Turfgrasses
Pm-1213 Mowing Your Lawn
Pm-1578 Selecting a grass species for Iowa lawns
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THE PROFESSIONAL LANDCARE NETWORK (PLANET) TO BECOME THE 
NATIONAL ASSOCIATION OF LANDSCAPE PROFESSIONALS 
The National Association Serving Landscape Professionals Launches Renewed Strategic Vision, New 
Name, to Better Serve Members and Advance the Industry 
 
HERNDON, Va., Feb. 27, 2015—The Professional Landcare Network (PLANET) announced a reinvigorated 
vision and recommitted focus on national representation of the professional landscape industry. As of 
April 2015, the organization’s name will change to the National Association of Landscape Professionals. 
The association is the only national trade association built by the collaboration of landscape professionals 
who specialize in landscape, lawn and tree care, irrigation, landscape design and installation, and 
interior plantscaping. Its diverse membership also includes manufacturers and suppliers as well as 
consultants, faculty and students members. 
 
“The Professional Landcare Network was formed 10 years ago with the merger of the Associated 
Landscape Contractors of America and the Professional Lawn Care Association of America,” said PLANET 
CEO Sabeena Hickman, CAE, CMP. “We are the national association that represents companies across all 
sectors of the landscape industry, but our name didn’t reflect the unity and breadth of our membership 
and our industry.” 
 
The National Association of Landscape Professionals will continue to provide business and safety 
education to its members, certification through the Landscape Industry Certified designation, as well as 
lobbying on behalf of the industry with lawmakers and promoting the industry to the public. But, it also 
will now focus on a reinvigorated commitment to advocacy, spotlighting the professionalism of its 
members, providing the public with the best, most trusted source of landscape and lawn care 
information, and promoting the value of using professional landscape industry services. 
 
“Our new name will more accurately reflect our industry and our members, bringing higher visibility to 
the professionalism and care that our members bring to creating and maintaining the nation’s 
landscapes,” said PLANET President, Jim McCutcheon, Landscape Industry Certified.  
 
The rebranding process produced more than just a new name and logo. It also included six months of 
member research to refine the strategic direction of the association, making sure the organization’s 
vision, mission and goals represented member needs and delivered solutions to support landscape 
companies and advance the industry. 
 
“Our association has always provided a wide variety of programs and services to landscape industry 
companies and their employees, but now, we are hyper-focused on delivering results in the top three 
areas that our members identified: unparalleled education, advocating for the industry, and promoting 
professionalism in the industry through safety education, career development and certification,” said 
Hickman. 
 
For more information about PLANET’s rebranding and to watch a video about NALP, visit the web 
page for more information. 
 
In celebration of the launch of the National Association of Landscape Professionals brand, NALP will offer 
first-time members, 20 percent off of new contractor membership in the association. 
Visit http://bit.ly/landscapeprofessionals for more information. 
 
 
About NALP (as of April 1, 2015) 
The National Association of Landscape Professionals is the voice of 100,000 landscape and lawn care 
industry professionals who create and maintain healthy green spaces. The association advocates on 
issues impacting its members and offers mentoring and education programs that inspire its members to 
excellence. Many members become Landscape Industry Certified, achieving the highest standard of 
industry expertise, business professionalism and knowledge 
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http://bit.ly/landscapeprofessionals
https://www.youtube.com/watch?v=DgAEvTiQfP8
http://www.landcarenetwork.org/PLANET/About-Us/About-Us/PLANET/About-Us/PLANET-Rebranding.aspx
http://www.landcarenetwork.org/PLANET/About-Us/About-Us/PLANET/About-Us/PLANET-Rebranding.aspx
https://www.landcarenetwork.org/PLANET/Certification/PLANET/Certification/Certification-Home-Page.aspx



